
www.reginna4-0.eu

Digital interpretation of cultural heritage

MatevƕStraus 

Heritage+ Lead, Arctur d.o.o.





Page 3

In 2019, Slovenia set a mission to 
become one of the leading countries with 
the most digitally enriched tourist 
experiences of cultural heritage .
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Register of Immovable
Cultural Heritage in Slovenia
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Digital technologies can be 

of help

Digital layer of audio -visual information can narrate 
an engaging and interactive story
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European 
Cultural Tourism 
Network Award

European 
Cultural Tourism 
Network Award

Slovenia Unique 
Experience

Slovenia Unique 
Experience

Slovenia Unique 
Experience

BIG SEE Tourism 
Award 

BIG SEE Tourism 
Award 

Top 100 
Destination 

Sustainability 
Story

Digital Innovation of PleĦnik
Heritage (Tourism Ljubljana) ±

2022 (3rd heritage)

Fly into the tannery of Europe 
(©alekValley Tourist Board)

Fly into the tannery of Europe 
(©alekValley Tourist Board)

Mysteries of submerged villages 
(©alekValley Tourist Board)

Digital Innovation of Cultural 
Heritage in Slovenia (Ministry of 

Economic Development and 
Technology) ±2021 (2nd place)

Awards
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114+ 3D models of Slovenian cultural heritage (+ 360° photos and videos, photos, videos, animations ¤)

31+ new tourist products

200+ new digital contents about  Slovenian cultural heritage

31+ re-discovered stories and legends

Presentation at conferences and fairs (EXPO 2020 Dubaj, WTM London, Conventa, Alpe-Adria Fair, ¤)

70+ representatives of destinations and museums for the first time involved in digital innovation

50+ SMEinvolved in implementation of the projects

30+ creative and cultural industries involved in implementation, cooperation and consulting

New collaborations and partherships

Bridging the divide between culture and tourism

More than visible
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Digital Innovation 
Of Cultural 
Heritage
Toolkit for tourist destinations

In Slovenian and in English
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How a 3D model is made?
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A 360° image is not
a 3D model
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Laser scanning Photogrammetry
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Photo capturing of an object
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Organization of thousands of photos
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Colour editing to reduce shadows
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80 % overlap to generate joint points in 
3D space
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From few points to millions of points
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PointCloud with 23.165.012 points
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PointCloud with 18.050 000 points
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Connecting points to create a mesh and 
a solid model
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Wrapping a 3D model with a texture


