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Quick overview:

• Why, how and to whom do we communicate science?
• Social media for scientists
• Let’s write!
• Conclusions
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The Science Communication Ecosystem

Professional scientific discourse  
(among peers: e.g. scientists and experts)

Professional science communication
(science journalists, press officers, communication officers, museum staff, 

and any other sci comm professional)

Conversations about science
(in any context/community, with different groups or individuals)
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The Science Communication Ecosystem

Is it good or bad?

• Incorrectness
• Risk of manipulation for specific 

scopes
• Confusion
• Health and environmental risks

• A feature of democracy
• Contact with otherwise distant 

audiences/communities 
• Many different points of view
• Encouragement of innovation



The Science Communication Ecosystem

When we want to communicate science…



The Science Communication Ecosystem

When we want to communicate science…

• Who are we talking to? Is it a peer, a group of pupils from an 
elementary school, a journalist, etc.



The Science Communication Ecosystem

When we want to communicate science…

• Who are we talking to? Is it a peer, a group of pupils from an 
elementary school, a journalist, etc.

• What do we want to say? It has to be clear!



The Science Communication Ecosystem

When we want to communicate science…

• Who are we talking to? Is it a peer, a group of pupils from an 
elementary school, a journalist, etc.

• What do we want to say? It has to be clear!
• What is the most appropriate format for that target group, to convey 

the message?



The Science Communication Ecosystem

When we want to communicate science…

• Who are we talking to? Is it a peer, a group of pupils from an 
elementary school, a journalist, etc.

• What do we want to say? It has to be clear!
• What is the most appropriate format for that target group, to convey 

the message?
• What do we know about that audience? How can we take into account 

their information needs, opinions, expectations, beliefs, etc.
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Let’s now talk about social media…

It’s your turn!

• Which social media platforms do you use?
• Why do you use them?
• How do you keep in touch with your professional community?
• More generally, how do you stay informed?



Wiley - The State of Social Media in Research – 2024 Report

Which platforms? 



Wiley - The State of Social Media in Research – 2024 Report

What for?



• Makes you more reachable and 
available 

• Grant review panels and funding 
agencies are starting to care (or, 
at least, they pretend to)

• It’s an important part of the 
communication and dissemination 
of European Projects (maybe 
someone else will take care of 
that, but it’s good to know what 
it’s going on)

• Networking matters a lot! 

Why should you even bother?



• Keeping up to date with trends, 
especially as it relates to 
publications (curate your feed)

• Make connections around 
conferences and events (e.g., look 
for official hashtags - #pcst2023)

• Make yourself discoverable and 
position yourself

• Use tweetorials (i.e. long threads 
to communicate complex 
concepts)

Peer to peer communication on X (formerly known as Twitter)



Good examples



• Might be worth it for 
specific topics and 
communities

• Less people but also much 
less toxicity

• More valuable as a 
networking and discussion 
tools, less as a positioning 
tool 

The alternatives: Mastodon, Bluesky and Threads
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• Facilitates connections with industry and academic professionals

• There are many thematic groups 

It’s a professional networking platform with around
1 billion users globally!
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• Professional profile: your LinkedIn profile is like an online CV 
where you can highlight your academic journey, research, and 
achievements

• Networking: connect with other researchers, professionals, and 
alumni to build a robust professional network

Why use LinkedIn for peer-to-peer science communication?



• Showcase research: share updates about your research, promote 
articles/papers, and participate in academic discussions

• Career opportunities: discover job openings and postdoc 
positions tailored to your field

Why use LinkedIn for peer-to-peer science communication?



LinkedIn uses strength scores to rate individual profiles

BEGINNER INTERMEDIATE ALL-STAR

Profile strength level influences the reach of your posts. All-Star 
profiles:

• 1.5x more people

• 40x more likely to receive job opportunities through LinkedIn

Setting up your LinkedIn profile



The key components you have to complete for an All-Star status 
include: 

PROFILE PICTURE - a clear, professional photo

HEADLINE - describing your current role and research focus

SUMMARY - a text that highlights your academic journey, 
key achievements, and research interest 

Setting up your LinkedIn profile



EXPERIENCE - your research positions

EDUCATION - academic background (e.g., B.S., M.S., Ph.D.)

SKILLS - ask colleagues to validate your proficiency in those areas

PUBLICATIONS - list your research papers, books, conference 
presentations, and significant projects

Setting up your LinkedIn profile



Profile picture

Headline

Summary

Setting up your LinkedIn profile



Connection requests - mention how you know the person or why you 
want to connect 

Engage with content - like, comment and share posts from your 
network 

Join groups related to your field and participate in discussions

Tips: Networking



Regularly sharing content helps keep your profile active and your 
network engaged.

Tips: Some content ideas



• Research updates: share progress on your project(s),  
publications, or interesting findings.

Example: 'Excited to share that our latest research on 
machine learning for brain tumor MRI is now published 
in the Journal of Neuroscience Methods [link + photos]'

Tips: Some content ideas



• Professional achievements: announce grants, awards, or new 
research opportunities.

Example: 'Thrilled to receive the XYZ Research Grant for 
our work on machine learning applied to journalism. 
[link+photos]'

Tips: Some content ideas



• Industry news: share relevant news articles and provide your 
insights.

Example: 'Interesting article on the latest developments 
in quantum computing. Here are my thoughts on its 
implications for our research. [link]'

Tips: Some content ideas



You can translate your profile in 
more than one language (e.g. your 
first language and English). If you 
choose to have it in more than one 
language, one should be English!

Pro tip: your profile in more than one language



Edit your LinkedIn URL to make it 
more user-friendly and professional. 
A customized URL typically includes 
your name and is easier to share.

Pro tip: customize your LinkedIn URL



Now it’s your turn!

• Write a Short Post for Your Professional Community
• Max 500 characters including spaces
• Topic: Your current research or a recent finding

Try to think about the value you’re providing and how 
broad or niche you want to go relative to your 
community.

Time to practice!

Shared file on Google Drive

https://bit.ly/3ZYWxYm



• It’s a bit of a ‘dumpster fire’, 
but everyone (and their 
parents) still uses it

• Surprising amount of 
discussions in some specific 
communities, usually around 
‘nerds of trust’

• In many instances it will be 
the first entry point for people 
looking you up on social 
media

Facebook: does it even make sense?



• Main science access point 
for a key demographic

• Still very important for 
outreach

• It’s slowly trying to become 
TikTok, in a desperate effort 
to stay relevant

• Requires quite a bit of effort
Mark Zuckerberg
Meta Platforms, Inc. (META) 
Third Quarter 2023 Results §
Conference Call October 25th, 2023 

Instagram



• Visuals first (sometimes 
only)

• Informal networking and 
student recruitment

• Brand position yourself or 
your lab

Instagram: Peer2Peer communication



• Peer to peer vs 
dissemination is a spectrum

• Institutions get much less 
traction on socials in 
general, on TikTok in 
particular

• I’m too old for this ‘stuff’

TikTok



These dimensions may change relatively frequently. Also, be mindful of the 
safe area for each format.

Content size – cheat sheet



• Researchgate, Academia.edu
• They’re not repositories! 

Watch out for what you 
publish (copyright!)

• Pretty good at making you 
reachable

• Good for staying up to date 
on literature

Professional social networks



ORCID, Google Scholar

https://orcid.org/
«a nonproprietary alphanumeric code to 
uniquely identify authors and contributors of 
scholarly communication»

https://scholar.google.com/intl/it/scholar/cit
ations.html

https://orcid.org/
https://en.wikipedia.org/wiki/Alphanumeric
https://en.wikipedia.org/wiki/Scholarly_communication
https://scholar.google.com/intl/it/scholar/citations.html
https://scholar.google.com/intl/it/scholar/citations.html


- Sounds more nefarious and complicated than it is

- Control your Google Footprint

- Good reputation requires both good scholarship and good 
discoverability 

Personal branding



• Consistency: uniformity in your 
message, visuals, and voice across 
platforms.

• Authenticity***
• Value proposition: making clear 

statement of what sets you apart 
and in what niche you excel

Personal branding

Craig Venter



Let’s try and articulate your personal brand through a series of 
self-reflective questions.

1 - Who are you? What’s your academic background and what 
motivated you/how did your career path go so far?
2 - What Do You Do? What are the goals and objectives of your 
research, and why should anyone else care?
3 - What sets you apart? What unique skills or perspectives do 
you bring to your work?

Some self-reflection (and homework)



• When we communicate science, we need to ask ourselves:
• To whom am I communicating?
• What is the message that I want to deliver?
• What is the best format?
• What do I know about my audience?

• There are many social media platforms (X, LinkedIn, Facebook, 
Instagram, etc.): which one is/are best for me? How can I get 
the best from them?

• Work on your personal branding

To wrap-up



Thank you!
Grazie!
Hvala!

busato@medialab.sissa.it

Website: https://masterclasses.sissa.it/
Contact: info@masterclasses.sissa.it

mailto:busato@medialab.sissa.it
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